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ADVANCE ARTICLE:

Fiat’s New Seicento Poised For Battle in Poland

Italian Carmaker Hopes To Fend Off Daewoo With New Model
Two or three years ago, the small-car market in Poland was dominated by two Fiat-produced models: the Cinquecento and the Maluch (Fiat 126).  Enter Daewoo, whose Tico model challenged Fiat’s dominance.  

Last year, sales of Daewoo's Tico showed impressive growth -- over 42,000 Ticos were sold in Poland, compared to some 30,000 units that were sold in 1996.  As a result of this competitive challenge, sales of the Maluch dropped by nearly 20%. 

Even though the Maluch remains the cheapest car on the market, its popularity has waned, primarily because of its outdated construction.  It seems likely that the

Maluch's market position will gradually dwindle to nothing.  So what is Fiat’s response? The Seicento.

The European premiere of Fiat's Seicento -- successor to the Cinquecento -- is scheduled for this Spring.  The Italian car company hopes the new model, which will be manufactured in Poland, makes a big splash on the small-car market. 

The Seicento is 3.32 meters long and 1.15 meters wide, and will be available with 900 and 1100 cc engines, with 40 hp and 55 hp, respectively.  Fiat also plans automatic and electric-engine versions.

Production of the new model has already started in the Fiat Auto Poland plant in Tychy, but the manufacturer still hasn't revealed the date of the Polish premiere, nor Seicento's expected price.  The car will probably cost 10-15% more than the Cinquecento 900, currently priced at PZL 23,500 ($6,900).

The new model will not oust the Cinquecento from Fiat Auto Poland's production lines. Fiat representatives claim the factory will probably continue to manufacture the Cinquecento until the year 2001.  The Cinquecento is Poland's most popular small-engine car, with over 54,500 units sold last year.

The arrival of the Seicento means fiercer competition on the small car market in Poland -- and there is much to battle for.  According to Samar, over 145,000 A-class cars were sold in Poland in 1997, 20,000 more than in 1996.  Other car sectors have developed more dynamically, but small cars still enjoy immense popularity among Polish drivers.  Last year, every third car bought in Poland was an A-class vehicle.
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